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media X Silicon Valley

Patents granted?, 1997 - 2006
* Bangalore, India
= A regional network-based industrial system that Hiah
promotes collective learning and flexible an | “Dynamic Oce
adjustment among specialist producers of complex YR TN e, us Slicon Valey, Us
technologies M
= Characterized by o e —
= Dense social networks e
= Open labor economics n
. ) t
= Porous functional boundaries u et
= Welcome the second (37, 4!, etc.) chance m ‘
= Vigorous innovation
Priseptia,US
Low
Low - High
Versatility McKinsey for WEF Innovation 100

The Valley of Heart’s Desire > “The Garage”

“You could quit your job on Friday and have another one on
Monday. You didn’t even have to tell you wife. You just
drove off in direction on Monday. You didn’t have to|
sell your house. Your kids didn’t even have to change

The region’s economic power is a product of its past as well
as its present, of military contracts as well as venture capital. |&
Silicon Valley is an economically mature region whose s
childhood and adolescence were paid for by U.S. tax dollars —|
adaptation occurred on this foundation.
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= Silicon Valley

Apricots & walnuts

Geo concentrated
Center of semiconductor
Laid back
Decentralized, fluid
Horizontal

Many small firms
Risk-tolerant

Status = Technical merit

Two different industrial systems

= Route #128

Industry base

Geo scattered

Center of computer
Buttoned up
Puritanical, boundaries
Vertical

Few large firms

Risk averse

Status = Corp hierarchy

Guiding Principle

9/30/09

Carada

[reric J[ oo e T Satelite T Tord

mem

H-STAR

HUMAN SCIENCES AND TECHNOLOGIES
ADVANCED RESEARCH INSTITUTE

RESEARCH FOCUS

Research on people and technology — how people use technology, how to better

design technology to make it more usable, how technology affects people’s lives, and
the i ive use of in research, edt art, business, 3

entertainment, communication, security, and other walks of life.




H-STAR

HUMAN SCIENCES AND TECHNOLOGIES
'ADVANCED RESEARCH INSTITUTE

Stanford Facts

Seven schools: Earth sciences, Education, Engineering, Graduate
School of Business, Humanities and Sciences, Law, Medicine
1,771 reguiar academic faculty
6705 undergraduate students from 68 countries
8,175 graduate students from 95 counlrios

9 independent laboratories/centers

Several national research centers (CASBS, NBER, SLAC)
4,500+ oxternally sponsored research projects

Budget for sponsored researcn $975 million
7% rom govermment sourcas
~$122 ity fom coporatons,foundatons and indiduls
Media X sponsors X-dept X-discipline research on
IT and people questions
5 Professional Schools, allranked i Top Ten
Few other Univ have all 5, no othe has 5 n Top Ten

Entrepreneurial Tradition and Culture
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Sustainable Networks of Excellence

Visiting researcher leams entropreneurisl
culturo, producos fundamental insights with
wide applicabilty, and co-publishes with

leacing acadermic and business colleagues.

 Graduate Research

 Masters & Doctoral degrees

- Postdoc Researchers.

 Research Centers of Excellence

Graduate rsearch buids scaffold of * Reputation and resources
1, dovelopment and appication

Stacont notworks roS0arEhOrs across

organizations

+ Graduate research
+ Masters and Doctoral degrees
+ Research Centers of excellence

+ Reputation and resources Media Member

+ Core Research Competency

+ Product Development Research

+ Application Research

+ New productsiservices, growing
markets, business growth

bocomes fulltime
bringing state-of-the-art know-how, intellctual
leadership, and network of thought leaders

Media X Initiatives

Technologies
Participation Visualization software &

= Expression, incl. CGC processes

= Personalization High-bandwidth digital — voice,

text, video

= Democracy o
+ Abilities-disabiliies * Semantic, incl. data &

platforms

Ubiquitous, incl mobile

= Collaboration Virtual and real

= Program development
= Community

= Decision making

= Co-creation

= Distant work teams

= Messy Problems
= Health, incl. hunger
= Environment
= Education
= Meaning, semantics

Media X

Research Activities
Span Stanford Labs

media X

COLLABORATION
"+ Advanced

Interactive technologies for soclal nteraciion and collaboration,
Productiiy contexts, ICAKING SYnChronoUS and SEyRCHIONOUS USeS of (5, apcs, voice and ioeo

ulimeda.

HUMAN-MACHINE INTERACTION AND SENSING

uman-comprenansion, maionsl sais, Gestures or touch.

Sensing and control technocn

Technologies hat nabl natlra aracion wih Inarmaton and the pryaical word

Emotion doto m video capture of ta sssian. Enabling vehices o automatically percelve diver emotons and determine the
Givers alrtnessiatgue n order 0 provce a relable and acionable safly noex

= PARTICIPATION
© Onlinemed

Learning and Lciing ntracivo echnologes flating o laming and aning. ocusingon the ngraton o achnology and an understandi
oFRiman peychology 370 Sanal behavor i Sonance updersiandng and poomance. . oo °

IMAGE, SPEECH AND LANGUAGE.

Video procesaing. cataloging. reiieual and teuse. Using fractve echnoloes eated o video rocessing,caalogng, roeval and euse,
oo any o o s A SO noes e, processng. catioand

FORM FACTOR

5 menunicaton devices and senices ocusing on the dovice se e use
e dolts el ang i connectiy opporunies and feds reqred 1o make tiat

Govio part o th “connecte computg ecosysiam

Members Provide the Direction
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mem The Unfinished Revolution

The knowledge revolution
Collaboration with communication technologies
Advantage through collective, connective, distributed intelligence

Flexible networks

media X

Participate in Media X

Membership
Visiting Researchers
Research Initiatives
Workshops

Seminars

Wallenberg Summer Institute

http://mediax.stanford.edu/
= chouse@stanford.edu

= marthar@stanford.edu
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